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My dear Skalleagues,

A fresh financial year 2022 
– 2023 has begun. The 
tourism outlook is looking 
bright; and the skies even 
brighter, now that they are 
open for business.

Carl Bard, my namesake, 
f a m o u s l y  q u o t e d , 
“Although no one can go 
back and make a brand-
new start, anyone can start 
from now and make a 
brand-new ending.”

And with this very thought, 
we need to push ahead at 
Skål International India 
w i t h  o u r  2 0 2 2  m o t t o 
‘Members First!’ which is 
P h a s e  2  o f  o u r  2 0 2 0 
master plan – Regroup, 
Regrow, Recover, Rejoice.

Going into the 2nd quarter 
of calendar 2022, am filled 
with not only nationalistic 
pride but also with a strong 
s e n s e  o f  t h e  g l o b a l 
c a m a r a d e r i e  t h a t 

permeates through the veins of our Skål 
movement. Travel and tourism are poised for 
resurrection and linked with that is the fate of 
our businesses. What we need now is to place 
the tribulations and pain of the past behind us 
and go forth into the sunlight with renewed 
energy, and determination to make that 
difference.

India has come through the storm stronger 
than ever, with grateful acknowledgement to 
my National Board, the local chapter 
Presidents and members comprising senior 
and Young Skål champs. With our current 15 
clubs / chapters and another 4 more in the 
oven, backed by the world’s largest young Skål 
chapter and the world’s largest club – Kolkata, 
India will surge ahead past the 1,700 member 
mark very shortly. As I pen this letter, I am filled 
with anticipation for the next few weeks, with 
the Skål Chandigarh launch scheduled for 21st 
May, followed by the Skål Lucknow launch on 
the 23rd of May. It’s a historic milestone by the 
team at the national level, supported by our 
committee member Sk. Ajay Chabbria.

Many of you may not be aware that Skål 
International India, struggled for quite some 
time with securing the reinstatement of our 
registration. The national team is now pleased 
to inform you that this has finally been 
achieved and Skål International India is once 
again fully compliant with its registration 
process. The national team would like to 
express its appreciation to Immediate Past 
President Skål Asia Sk. Sanjay Datta for having 
supported us.

I am happy to report that our MoU with IIHM 
has been instrumental in helping many Young 
Skål chapters launch or grow significantly on a 
pan India basis. Our 1st Vice President & 
President of Kolkata Sk. Sanjeev Mehra and Dr. 
Suborno Bose have been critical to the 
process of building the movement. I am 
hopeful that our club leaders will pick up on 
this MoU and launch their own YS units in the 
months to come.

Skål International India with grateful 
partnership from Skål International Bombay 
(144) and our local Clubs / Chapters will 

activate the in-person Skål India Congress 
scheduled for mid-September 2022 in the 
business capital of India – Mumbai. It will be a 
proud moment for our industry as we get back 
to business and boost customer confidence 
ahead of the festive season. Skål India will 
also utilise the opportunity to announce a 
plethora of ‘Member First’ initiatives.

The national team joins me in fervently 
wishing Skål International Kolkata with its 
global bid for the Skål World Congress 2024 / 
2025. We eagerly await the support from our 
fellow local club leadership and members in 
ensuring this bid is secured – not only for 
Kolkata but for the business opportunities it 
will bring all clubs / chapters and its 
membership.

None of the above milestones or numerous 
more could have been possible had this team 
not held strong together, united in the face of 
every adversity and worked towards the 
common India strategy.

I will end with my own quote from an address I 
delivered at a college graduation ceremony, “In 
a post Covid-19 scenario, a competitive, tech-
dominated business environment that is 
dynamic and evolving with every passing hour, 
embrace the inevitability that we are only as 
good today, as were yesterday. So put on your 
best suit, but wear your 'keds' – because you 
will have to run as fast as you can today in 
order to be in the same place tomorrow. To 
surge ahead, we need to be disrupters and 
break away from the shackles of mediocrity.”

Wishing you all happiness, good health, 
friendship and long life always. Skål!

 Sincerely,

Carl Vaz
President
Skål International India

It’s Time To 

Move Ahead!



IT TAKES 
TWO TO TANGO
Since taking over the reins, the Skål India 

leadership signed a number of MoUs with 

strategically important industry organisations 

including Informa Markets, IIHM, and Indigo 

Airlines. This clarity of vision and single-minded 

approach to doing business and benefiting India’s 

tourism sector is now beginning to pay dividends, 

writes June Mukherjee

The success of any association in 
today’s world depends on how well it 
performs in collaboration with its 
p a r t n e r s  i n  t h e  b u s i n e s s .  S k å l 
International ’s core value l ies in 
conducting ethical business among 
friends. Therefore, striking meaningful 
partnerships and mutually benefitting 
collaborations are the keys to success, 
especially when the world is trying to lift 
itself back up after the worst phase of 
travel disruption due to the two-year-long 
pandemic.

Ever since the improvement of the global 
situation in the second half of last year, 
the new board of Skål International India 
had the vision to forge new MoUs 
(Memorandums of Understanding) with 
s t rateg ica l ly  impor tant  indust r y 
organisations under the leadership of 

National President Sk. Carl Vaz. The 
main work was entrusted to National 
Vice President 1 Sk. Sanjeev Mehra.
Since the taking over of responsibilities, 
a number of important MoUs were 
signed with significant benefits, giving 
focus and priority to doing business and 
taking the overall tourism scenario of 
India ahead.

To start with, Skål International India’s 
registration as an official entity as a not-
for-profit organisation was completed 
which was due for a long time with the 
help of Skål International India National 
Treasurer, Sk Ranjit Vig.

An MoU was signed between Informa 
Markets India (formerly known as UBM 
India, much recognised for its worldwide 
successful exhibitions with its flagship 
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The Skål India leadership poses with Yogesh Mudras and Pallavi Mehra of Informa Markets on the sidelines of SATTE 2021
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e v e n t  b e i n g  S AT T E )  a n d  S k å l 
International India with an intention to 
work together towards the promotion of 
tourism. Details of mutual benefits were 
laid down in the MoU that enabled both 
sides to leverage both the platforms 
from each other’s visibility platforms. 

The second MoU was signed with 

08 APRIL - MAY 2022

IIHM's Dr. Suborno Bose & Sk. Carl Vaz seal their commitment to each other with an MoU

Interglobe Aviation Ltd. (Indigo), to be 
recognised by Skål International India as 
a preferred airline and to create a larger 
awareness within its network of clubs 
and members for a period of two years. 
Indigo in return has agreed to extend 
discounts on bookings issued for official 
travel of the Skål International India 
board members and special point-to-

point fares based on the distance for the 
p u r p o s e  o f  s p e c i a l  e v e n t s  a n d 
congresses which happen throughout 
the year including major events and 
i m p o r t a n t  N a t i o n a l  C o m m i t t e e 
meetings.

The third MoU was forged with the 
I n t e r n a t i o n a l  I n s t i t u t e  o f  H o t e l 
Management ( I IHM),  the leading 
hospitality institute in the industry. IIHM 
agreed to create a larger awareness of 
the Skål movement within the network of 
IIHM centers for a period of two years. 
Skål International India decided to 
support the promotion of IIHM within its 
network of clubs and members as well. 
IIHM has been very instrumental in the 
inclusion of Young Skål members across 
clubs in India. IIHM also promised to 
provide an exclusive IIHM and Skål 
networking event at each of Skål India 
club locations (currently 15 locations 
across India). These events are a mix of 
lunches, hi-teas, or dinners.

Last but not the least, an MoU was 
signed with Travel World Online TV 
(TWO), a B2B digital media platform that 
agreed to create awareness of the Skål 

activities for a period of two years in 
exchange for its recognition as a media 
partner of Skål International India and 
g e t  p r o m o t e d  w i t h i n  t h e  S k å l 
International  India clubs and i ts 
members. TWO is going to produce and 
digitally distribute a complimentary 
monthly video magazine for which Skål 
International India will provide the 
direction and content to the best of its 
ability. The monthly video magazine will 
be branded as ‘KOTIN by Skal India’ and 
‘Powered by TWO TV’. TWO will also 
p rov ide  coverage  of  the  events 
conducted by Skal International India 
and local Skål clubs. Skål International 
India and TWO will share the gross 
revenue of advertising that is generated 
from all ‘Paid’ or ‘Paying Advertisers’.

All these MoUs are generally a projection 
of one to two years going forward 
keeping the lockdown as well as the fast-
changing situations in mind. As the 
global situation improves, and the world 
of travel and tourism bounces back, Skål 
International India will be able to forge 
many more meaningful and useful 
partnerships and collaborations for the 
Skål movement in India at large.
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Skål India Vice President Sk. Sanjeev Mehra along with IIHM's Ritu Jolly (also Director, Young Skål Kolkata) 
sign the MoU as Skål India President  Sk. Carl Vaz and Dr. Suborno Bose, CEO & Chairman. IIHM Hotel

Celebrating Skål's partnership with Team Indigo
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INDIA HAS EMERGED  
 AS THE FASTEST 

GROWING MARKET 
 IN THE ASIA-PACIFIC

REGION
As one of the oldest civilisations in the world, India is a mosaic of 

multicultural experiences. With a rich heritage and myriad 

attractions, the country is among the most popular tourist 

destinations in the world. Devised in 2002 to boost tourism in the 

country, the ‘Incredible India’ brand has skyrocketed to 

unprecedented heights and is globally recognised and accepted 

today, Venkatesan Dhattareyan, Regional Director (West & Central 

Region), Ministry of Tourism, at Indiatourism’s Mumbai office, tells 

KOTIN Editor Ivor Vaz in a no-holds-barred interview
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Kuchipudi is one of the eight major Indian 
classical dances, originating from a village 
named Kuchipudi in the state of Telangana.  
Indian classical dances are riding on the 
surge of the huge Indian diaspora, who are 
passing the tradition to the local non-Indian 
populace as part of the cultural osmosis 
post-globalisation.

I’ve been quite lucky to be associated with this 
brand creation from 2002. Since then I have 
held various positions in the Ministry of 
Tourism, Government of India, where I was 
involved in various initiatives in promoting the 
brand both in India and overseas. It’s been a 
great journey. It has evolved over a 
period of time and has become a 
matured brand now. In fact, it is

It’s been 20 years since the ‘Incredible India’ 
campaign was officially launched by the 
Government of India to promote inbound 
tourism. Could you retrace the journey thus 
far?

Venkatesan Dhattareyan, 
Regional Director (West & Central Region), Ministry of Tourism



Primarily, it was a humongous challenge when 
we decided to brand ‘Incredible India’ as one 
destination. Earlier, marketing was more on 
the traditional circuit – North India, Kerala, 
Goa, Tamil Nadu, etc. However, since 2002, the 
campaign has been completely rebranded to 
promote India as a popular tourist destination. 
After Incredible India was launched, the 
campaign became central. Hence, budget 
allocations were increased. Also it was now 
being directed by the Ministry of Tourism 
headquarters in New Delhi. Consequently, the 
messaging was uniform.

We realised that the profile of travellers has 
changed. The modern traveller is more 
discerning. He or she is not travelling for just 
sightseeing and photo-ops. They want 
experiences. Luckily, India is one country that 
offers authentic diverse experiences, mainly 
because of our 5,000 years of heritage and 

With a country as diverse as India, how 
challenging was it, marketing it across the 
globe?

traditions that still continue to exist.

Furthermore, we understood the fact that each 
market had its own preferences. So we started 
focussing on specific themes for specific 
markets.  A single recipe may not be 
acceptable to everyone. Germany was 
interested in wellness tourism. The US and UK 
were looking for adventure and luxury. In South 
East Asia, Buddhism-related content was a big 
draw, and so that is what we focussed on. We 
quickly deduced that one kind of theme/idea 
will not click in every market. Hence our 
promotions became need-based, depending 
on the target market. As opposed to generic, 
the campaigns became more market-specific. 
Under one common brand name, we had 
developed various themes. We used those 
themes aggressively in markets where we 
perceived there would be higher response. For 
example, the beach and sun went well in 
Russia and Europe where most of the winters 
are grey and cold. That’s how we set the tone of 
communication to attract the tourists.

Could you brief us about your promotional 
activities?

To create freshness, the Ministry of Tourism 
has launched the Incredible India 2:0 
campaign, making the shift from generic to 
market-specific promotion. It’s all about 
theme-driven campaigns now, depending on 
the target sector. Some of the recent theme-
based promotions centred on verticals like 
yoga and wellness, adventure, luxury, cuisine, 
and wildlife. It gives us an advantage to pick 
and choose and run those campaigns in those 
markets where there is a demand for that 
particular product. We have done many 
campaign films for 2:0.

How important is it to have a strong digital 
presence?

Content is king and always will be. Until and 
unless you have strong content, you cannot 
sell the idea. As a marketer, I understand the 
importance of strong, hard-hitting content
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one of the most recognisable brands outside 
the country today. During my stint in the US, I 
had extensively travelled across the country. 
‘Incredible India’ was synonymous with 
tourism in India. Many of my friends and 
acquaintances from overseas ask me if I work 
for ‘Incredible India’ rather than the Ministry of 
Tourism. That itself is a great achievement for 
the brand. It is proof enough that the brand has 
been recognised and accepted.

The journey has evolved from the time of 
initiation. It was a very humble start. There was 
no digital marketing at the time. The internet 
had yet to come into its own. It was a time 
when our focus was on print and electronic 
media. As technology evolved and the media 
diversified into its many verticals, we adapted 
quite well. We went from print creatives to film 
creation and digital marketing. Presently we 
are more into digital rather than conventional 
media even though we have not dumped the 
conventional print media. I for one believe that 
response is higher to our digital marketing and 
social media marketing. Foreign tourists have begun to arrive in India, post-pandemic

Venkatesan Dhattareyan, 
Regional Director (West & Central Region), Ministry of Tourism
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What other initiatives has the Ministry of 
Tourism taken up?

You’ll be surprised to know there are some 
government initiatives which we have aligned 
with tourism. For instance, there’s the ‘Azadi Ka 
Amrit  Mahotsav ’ ,  an ini t iat ive by the 
Government of India to celebrate and 
commemorate 75 years of progressive India 
and the glorious history of its people, culture 
and achievements. While the Cultural Ministry 
initiated this programme, we adapted it to 
tourism. We came up with the concept of Azadi 
Trains. I mean, why don’t we encourage people 
to travel  to destinations which are linked with 
the freedom struggle?

We have produced a film called ‘India@75’ 
which captures the journey from Free India to 
what India aspires to be. So we can not only 
harp on the past but appreciate the present. We 
have tried to link many things to tourism.

We also drew a connection with ‘Ek Bharat, 
Shrestha Bharat’, the pet project of Prime 
Minister Narendra Modi. India is so diverse, 
and many people don’t know about other 
states and union territories. Here again, we are 
trying to create awareness, especially in the 
children. My target group is children between 
the ages of 10 and 15. They are our future 
travellers. If we educate them and instil in them 
a sense of travel, when they grow up they will 
think of exploring these destinations. Let me 
cite an anecdote from my own life. When I read 
about the Battle of Panipat as a kid in school, in 
Tamil Nadu where I come from, I made up my 
mind that I would visit Panipat one day. When I 
came to New Delhi for my first posting, I simply 

took a bus and travelled to Panipat.

We are conducting plenty of outreach 
programmes with the schools, especially the 
Kendra Vidylayas. Luckily for us, the availability 
of Zoom and other such online platforms has 
given us accessibility. We have created 
presentations for them, we show them short 
films, we run competitions and quizzes to 
create more awareness about our vast and 
diverse country. We have also produced lots of 
merchandise which we give to the children to 
feel proud when they participate in our 
programmes. It instils a great sense of 
nationalism in them. They are able to 
appreciate the history, culture and everything 
else India has to offer. So engagement with 
children and schools is a big focus area.

Another focus area for us is ‘Explore your 
Neighbourhood’. Many of us are so caught up 
with our lives that we don’t have the time to go 
out and visit a park or monument that is near 
our homes. So, we are encouraging people to 
discover their own neighbourhood. Yet another 
focus area is exploring museums. Indian 
museums are very, very underrated. People 
don’t tend to visit museums while sightseeing. 
It’s an area of concern we wish to address.

India's Travel & Tourism Competitiveness 
Index ranking has improved considerably in 
the last 10 years. India bagged the 34th 
position in 2019 in the report published by 
the World Economic Forum. What do you 
attribute this to?

From 65th position in 2013 to 34th position in 
2019, it is indeed quite a big jump. Primarily 
this has happened because of the way India 
has adapted in terms of ease of business. The 
biggest game changer was the introduction of 
e-visa. Initially before e-visa was launched in 
2 0 1 4 ,  t h e  b i g g e s t  h u r d l e  w a s  v i s a 
accessibility. Today, at the click of a button, 
sitting in your room wherever in the world you 
are, you can get your visa.

Secondly, the Government of India introduced 
the Open Sky Policy, which allowed air-taxi 
operations from any airport throughout India. 
It allowed them to run chartered or non-
chartered flights based on their schedules to 
the destinations of their choice or based on 
market trends. The Policy goes hand-in-hand 
with airline globalisation. By allowing air 
carriers unlimited market access to our 
partners’ markets and the right to fly to all 
intermediate and beyond points, it provides 
maximum operational flexibility for airline 
alliances. This allowed foreign carriers to 
enter and exit freely. That also helped us to 

grow the aviation sector, allowing connectivity 
– again a major change.

Thirdly, a few of our own brands in the 
hospitality sector – some of our hotel chains 
came up with experiences that were quite 
unique. Many of the foreign chains also 
established themselves here. I don’t think 
there is any other foreign brand that has not 
come to India and set shop. Our high-level of 
hospitality was yet another thing that people 
recognised. Finally, it is experience that 
counts.

Naturally, the Competitiveness Index of the 
WEF has its parameters. But I marvel at how 
India made itself easier to travel to in recent 
times.

through our films. At the 
time the whole world was 

closed, we were busy developing 
content. We have produced many digital 

short films. We know that people’s attention 
span is not more than three minutes. So for 
consumption on the Internet, small short films 
have been made. As Regional Officers, we 
have been given the responsibility to develop 
content. And since we are looking to connect 
with the domestic traveller as well, we are 
diversifying into making films in regional 
languages as well.
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What other efforts are being made to attract 
more international traffic to India?

The Government of India has announced 5 
lakh free visas. That is another big step. 
Recently, the Minister of External Affairs 
agreed to a proposal from the Ministry of 
Tourism to set up a tourism desk in 
approximately 20 countries where we didn’t 
have a presence. Presently, India Tourism has 
a presence in just 8 countries. But now the 
MEA has designated its officers who will be 
exclusively dealing with tourism.

Pattachitra Painting Planes line to take off at Mumbai International Airport
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Apart from e-visa issuance in 2014, a lot 
needs to be done. There is still a need for 
visa reforms. And how many countries do 
have visa-on-arrival for?

At present, we have e-visa arrangements with 
170 countries. Thus nearly 90 per cent of the 
world is covered. When it comes to visa-on-
arrival, we have that arrangement with South 
Korea and Japan, where citizens of those 
countries can just arrive in India and get a visa.

How important is experiential tourism, and 
the whole experience of homestays, living 
with locals, experiencing the culture, 
traditions, cuisine, etc.?

Even though India is urbanising, over 80 per 
cent of the country is still rural. And the rural 
areas are set up in scenic locations – and 
linked to art forms and handicrafts, music, 
dance, etc., which are all part of the intangible 
tourism product. No one else can offer these 
but the destination itself. So, if I want to learn 
Pattachitra painting (a style of hand painting 
that originated in Odisha in 12 century BC), I 
have to go to Odisha. If I want to watch 
Kuchipudi (a 2,000 year-old classical dance 
form), I have to go to Andhra Pradesh.

Rural tourism will be of the greatest advantage 
to us when it comes to giving authentic 
experiences. The same is the case with wildlife 
and wilderness tourism. India has so much 

d ivers i ty  here .  Even smal ler  wi ld l i fe 
destinations that do not have a wide-ranging 
or big population of animals are sought after 
because they still give the traveller a jungle 
experience. Cuisine is another big attraction. 
No other country has more varied cuisine than 
India.

I’m a frequent traveller across the country and I 

Even our Prime Minister has been stressing on 
the fact that our foreign missions will be 
judged on the performance of the 3 Ts – 
Technology, Trade and Tourism.

When the pandemic situation stabilises and 
international flights resume, I see a big 
movement in tourist traffic into India. Going 
further, I believe we will jump higher on WEF’s 
Competitiveness Index.

know how diverse our textiles, cuisine, art 
forms are. In fact, we have now begun to 
promote toys under the ‘Atmanirbhar Bharat 
Yojana’. We strongly believe that tourism 
should bring goodness to the locals.  At a time 
when international tourism is at a standstill, 
we are trying to promote toy tourism. It is 
important to be vocal for local so that our 
artisans are looked after.

India's sun-kissed beaches are a big draw for foreign tourists

Foreign nationals enjoy Indian street cuisine

Rural homestay in India
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Meanwhile, domestic tourism has witnessed 
a big spurt in recent times, hasn’t it?

As far as domestic tourism goes, I don’t need 
to say much. We have already seen during the 
pandemic how it has helped sustain the 
tourism ecosystem, especially in the hotels – 
and other stakeholders – in terms of revenue 
generation during these very difficult times. 
There’s a saying that I’d like to share with you. 
‘Life is cyclical. What goes down comes up 
bigger.’ And so, we should stay positive and 
hope that things will move in a forward 
direction.

But the GST rate is very high in the 
hospitality sector…

While on GST, it is something the Ministry of 
Tourism has no control over at all. It’s a 
Government policy and the industry is 
continuously taking the issue up. I will not be 
able to comment much here. It’s for the 
Ministry of Finance to answer.

Tell us about your Vande Bharat Initiative.

Presently, Vande Bharat Express trains are 
operated by the Indian Railways only on two 
prominent routes – from New Delhi to Vaishno 

What other trains offer great experiences?

Earlier we had the Shatabdi. Now we have the 
Tejas trains which offer great experiences. The 
Tejas Express is a semi-high speed fully air-
conditioned train, featuring modern on-board 
facilities. Currently four trains are in operation 
– Mumbai-Goa, Mumbai-Ahmedabad, New 
Delhi-Lucknow, and Chennai-Madurai.

Indian Railways has also launched Vistadome 
coaches to boost tourism as well as make 
train journeys memorable for passengers. 
These coaches offer 360 degree views of the 
surroundings and take your train journey 
experience to the next level. Vistadome 
coaches with glass cei l ings offer an 
enthralling train journey to passengers. At 
present, as many as 45 trains are being 
operated across the Indian Railways network 
with Vistadome coaches in their composition.

PM Narendra Modi flags off the Vande Bharat Train from New Delhi to Varanasi
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Devi Katra, and from New Delhi to Varanasi. 
But in her budget speech, Finance Minister 
Nirmala Sitharaman announced the rollout of 
40 more such trains in the next two years. The 
government has a mega plan to introduce 
more Vande Bharat trains on major inter-city 
routes and also on capital connectivity 
corridors. The future Vande Bharat trains will 
have sleeper facilities for overnight journeys.

The best part is the ‘Atmanirbhar Bharat’ boost 
to Indian Railways – India’s standards are now 
an international benchmark. These trains have 
given a new impetus to the Government’s 
‘Make in India’ initiative. Every unit of Vande 
Bharat Express is estimated to be 40 per cent 
cheaper than its European counterparts. So 
firstly, we have high domestic demand for 
manufacturing here.  And secondly, we can 
become a big player, exporting these trains to 
other countries since our cost of production is 
almost one-third as compared to any other 
country.

“Life is cyclical. 
What goes down 
comes up bigger.“

I’m the perennial optimist. I believe that the 
tourism industry will jump back with a 
vengeance. We have seen how domestic 
tourism flourished in recent times. Similarly, 

Is the end of the pandemic in sight? Do you 
foresee a revival?

from my interaction with inbound operators, I 
learnt they already have queries and some of 
them have already received their first FITs 
(Free Independent Travellers). More are in the 
pipeline. I’m sure that in the coming days, 
inbound tourism will surely jump up simply 
because the latent demand is already there, 
and it will explode once the borders are 
officially opened and the airlines come in. 
Right now, there is a bubble arrangement, but 
due to exorbitant airfare, many regular 
travellers are not travelling.

One area we want to tap is weddings. Given the 
fact that India has a big diaspora, families and 
relatives are looking to travel to India. Another 
area is wellness and medical tourism.  Finally, 
India is also a land for seekers. Lots of people 
come here for spiritual experiences, travelling 
to the Himalayas and the many holy places we 
have. India is also the home of yoga – one of 
our biggest gifts to the western world.

These, in my opinion, are some things that will 
help push up inbound travel to India in a big 
way in the coming days and months. I am quite 
confident that the door to infinite experiences 
will be opened soon. We’ll be back to the 
golden days. Things are looking buoyant.

18 APRIL - MAY 2022

The Vande Bharat Trains' Vistadome 
Coaches offer 360 degree views
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A Buddha sttatue sits serenely in Bodh Gaya, Bihar

As the birthplace of Yoga and Ayurveda, India is home to the top luxury wellness spas in the world

We are looking to increase the inflow from 
Africa, South Korea, Japan, Australia, and the 
Polynesian countries. Europe, along with the 
UK, the US, and Canada is our traditional 
market that has remained strong. One new 
focus area is the South American market – it 
has great potential. But connectivity has 
always been a major issue. People have to 
travel via Europe or via the Gulf nations. I’m 
keeping my fingers crossed that the war 
situation deescalates in Ukraine-Russia. I also 
hope that the economies of Europe are in 
recovery mode.

What other target markets are you focusing 
on post-pandemic?

China is a different economy where a lot of 
things are controlled. Until 2004, India was not 
on its preferred list despite the physical 
proximity between the two neighbours. 
However, there is also a lot of business 
exchange happening between these two Asian 
superpowers. So, when people to people 
contacts begin, I see the footfalls improving in 
due course of time.

Our focus is presently on other target markets 
in South East Asia as there is a huge Buddhist 
population there. Buddhism is a big draw. For 
every devout Buddhist, one visit to Bodh Gaya 
in Bihar is a must. Political relationships 
matter. Public diplomacy will come into play. 

China has a 13 crore outbound tourism 
market. Yet India’s share in this is only 3 
lakh.. How to plan to address this shortfall?

Let things settle down in China.

Ranthambore National Park, located in the state of 
Rajasthan, is the largest wildlife sanctuary in India
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Kabuli Bagh Mosque, Panipat, which was built by Babur after the First Battle of Panipat to 
commemorate his victory over Ibrahim Lodhi, has intrigued students of Indian history.
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The Jallianwala Bagh Memorial, located near the Golden Temple complex in Amritsar, is preserved in the 
memory of those wounded and killed in the Jallianwala Bagh Massacre that occurred on 13 April 1919



YOUNG SKÅL 
KOLKATA
The formal launch of the world’s largest Young Skål 

chapter has well and truly put Kolkata on the Skål 

International map. The good news is YSK is being 

schooled to serve the society at large while learning to 

become industry professionals, writes June Mukherjee

24 APRIL - MAY 2022
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– A Global Success Story

I
ndia is a country that has the largest-ever 
youth population. According to the United 
Nations Population Fund projections, India 

will continue to have one of the youngest 
populations in the world till 2030. India is 
experiencing a demographic window of 
opportunity, a ‘youth bulge’ that will last till 
2025. India’s youth face several development 

challenges, including employment. Yet, with 
investments in their participation and 
leadership, young people can transform the 
social and economic fortunes of the country.

Hospitality is a single word that includes 44 
segments like Airlines, Airport, Car Hire, 
Hotels, Travel Agents, Inbound/Outbound Tour 

Operators, Travel Insurance, Restaurants, etc. 
These segments all put together is a sector 
that always gives entry to the young brigade 
and gives them a good stepping stone in their 
career. Skål International is the largest global 
association of hospital ity & tourism 
professionals aiming to connect hospitality, 
aviation, and other verticals across the world. 
Its members spread worldwide are industry 
leaders, top managers and executives who 
meet at the local, national, regional and 
international levels to discuss and deliberate 
upon topics of common interest, with the 
goal of doing business among friends. 
Currently headquartered at the General 
Secretariat in Torremolinos, Spain, the first 
Skål Club was founded in 1932 in Paris. 
Today Skål International has 12,000+ 
members in  325+ clubs across 100 
countries. Skål International has always 
given this a top priority and hence Young Skål 
is a major part of the organisation.

Giving a major shoutout to the global travel 
and tourism community from Kolkata, the 
capital of West Bengal, the eastern state of 
India, the city chapter of Skål International, 
now a leading light in the Skål International 
movement, Skål International Kolkata 127 
organised a two-day mega event to celebrate 
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the resurgence of tourism and the launch of 
world’s biggest Young Skål chapter, Young 
Skål Kolkata (YSK in short), the youth brigade 
of the world’s biggest and most important 
travel & hospitality association comprising 
over 180+ registered YSKs, will be mentored by 
nearly 150 senior members of Skål Kolkata.

Skål International Kolkata, established in 
1954, is one of the most active Skål clubs in 
India and in the world continuously engaging 
and networking with the international and 
national tourism boards, hotels, airlines and 
many other tourism-related services providers 
towards improving the business of the 
fraternity.  Skål  Internat ional  Kolkata 
(www.skålkolkata.org) has a total of 300+ 
members including 150+ senior members 
who are the crème of the Kolkata travel & 
hospitality industry including top travel agents, 
tour operators, senior management of hotels, 
the representat ives of  domestic and 
international airlines, tourism and hospitality 
institutions, corporate travel management 
companies, representatives of international 
online travel companies and the travel media. 
Now the club has added 180+ youngsters who 
are going to be the future leaders of the travel, 
tourism, hospitality, and the aviation industry

Aiming to attract students from all top 

hospitality institutions in the city, Skål 
International Kolkata took the initiative to 
contact institutes and their administrations to 
explain to them the benefits the next 
generation will gain from being associated 
with Skål. As a step forward, with their help and 
support, Skål International Kolkata got in 
touch with the pool of students. It was then 
that the Young Skål Kolkata wing was initiated 
where youth members were enrolled under the 
international guidelines to engage in various 
activities aimed towards their professional 
development. The young boys and girls are 
extremely proud to be associated with 
industry leaders and learn from them by 
participating in exhibitions, CSR events and 
assisting in conducting networking events. It’s 
not only the students but the principals of 
leading colleges who have also come forward 
to join as Senior Members of Skål International 
Kolkata to understand the way forward and 
carve a robust path for the generation next.

Speaking on the occasion, Dr. Sagnik 
Chowdhury, Deputy Director General & 
Regional Director (East), Ministry of Tourism, 
Government of India, said: “The Ministry of 
Tourism, Government of India is celebrating 
youth in the Azadi Ka Amrit Mahotsav as 
young India ensures that the  future of India 
and Indian tourism is bright. Therefore, 

initiatives like Young Skål complement this 
narrative perfectly. We congratulate all the 
newly inducted Young Skålleagues on this 
occasion and wish them to become top 
entrepreneurs, managers and strategists, and 
be the guiding force for the country.”. 

Speaking online on the occasion, Skål 
International World President Sk. Burcin 
Turrkan said: “I commend Skål International 
Kolkata and Skål India for supporting the 
global Skål movement by attracting the future 
leaders of the travel and tourism industry in 
Young  Skå l  to  become par t  o f  Skå l 
International which is the only leading 
association hosting all branches of tourism 
and travel industry for 9 decades now.”

Commenting at the inaugural ceremony and 
induction of the Young Skål members, Sk. 
Sanjeev Mehra, the 1st Vice President of Skål 
India & President of Skål Kolkata said: “We 
have now launched the world’s largest Young 
Skål programme with 180+ students and will 
continue to add more members in the coming 

months. However, our work now begins in a 
new area and that is to provide the necessary 
mentorship, skill development and leading to 
internships and finally productive lives through 
quality opportunities in the hospitality 
industry. Over the next few months, the team at 
Skål Kolkata Executive Committee will work 
towards developing the list of mentors locally 
and across India, as we have a unique 
advantage since we have access to travel 
trade, hospitality, academic institutes, aviation 
and transport industry members through Skål 
International India. Our success is reflective of 
the trust that educational institutions placed in 
us and will help develop the program and 
support services across India. It’s not the end, 
Skål Kolkata is bidding for Skål World 
Congress 2024/2025 into Kolkata. I am sure 
Kolkata will get this at the great time frame in 
Durga Puja which is the world's biggest long 
day’s events and is marked as Intangible 
Cultural Heritage of Humanity by UNESCO. 
This year we will be having the World Congress 
in Croatia and in 2023 it will be held in Quebec 
City, Canada.”
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Sk. Carl Vaz, President of Skål International 
India said: “It is indeed an honour and pleasure 
for the National Board and Club Presidents 
from across India to be present here on this 
historic occasion to celebrate the launch of the 
world’s largest Young Skål programme on the 
occasion of World Skål Day.” He further added, 
“We also had the World President of Skål 
International Sk. Burcin Turkkan and World 
Vice President Sk. Juan Steta who joined us 
live online for this celebration. The efforts of 
Skål Kolkata President Sk. Sanjeev Mehra 
along with his Board members have set a new 
benchmark for performance and service to the 
travel industry.”

Sk. Sanjay Datta, Immediate past-President of 
Skål International Asia, said: “Kolkata has 
been a leading light of Skål India, the front 
runner in all its endeavors and by adding an 
unprecedented 180+ YS members is 
something unparalleled in the history of Skål 
International. The sun rises from the east and 
similarly Kolkata has shown the world how to 
lead the way. Best wishes to this well-oiled 
team of Skål International Kolkata. I will 
support them 200% for their bid for the 2024 

Skål International World Congress.”

Said Sk. Ritu Jolly, Young Skål Kolkata 
Director: “I am delighted with the launch of 
Young Skål and welcome all its members, who 
are the future of our industry. Through this 
platform, we strive to give them various 
oppor tun i t ies  for  the i r  learn ing  and 
development. Not only will they be mentored 
by the stalwarts of the travel trade / hospitality 
/ aviation industry but will also get various 
internship and placement opportunities to 
choose from’

Skål International Kolkata will work closely 
with the youth brigade, to make Skål 
International Kolkata’s overall work more 
responsible, sustainable and humane. Skål 
International Kolkata intends to involve the 
YSKs in serving the society at large so that they 
learn how to give back to the society while 
becoming thorough professionals. The latest 
state-of-the-art website of the Skål Kolkata is 
being made available for the YSK members as 
well and they will be able to look for job 
opportunities in the industry with a 
direct one-to-one approach.
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‘Young Times’, the first-ever newsletter / e-
magazine of the newly-formed Young Skål 
Trivandrum was formally launched at the 11th 
edition of the Kerala Travel Mart (KTM), one of 
the country’s biggest tourism Business-to-
Business (B2B) events, which was held in 
Kochi from May 5 to 8, 2022.

It may be recalled that Young Skål Trivandrum 
itself was launched with great ado on August 
14 last year with Sk. R. Keertna Iyer as 
President, Sk. Vishnu E.V. as Secretary and Sk. 
Siddarth Ramesh as Treasurer.

The newsletter was officially released on May 
6 by K.S. Srinivas (IAS), Chairman of Marine 
Products Export Development Authority 

YOUNG SKÅL 
TRIVANDRUM 

– A Star Is Born
Young Skål Trivandrum’s newsletter, ‘The Young Times’, was 

launched at the Kerala Travel Mart held in Trivandrum recently.

(MPEDA), Ministry of Commerce & Industry, 
Government of India. He was accompanied by 
Krishna Teja (IAS), Director, Department of 
Tourism Government of Kerala; Baby Mathew, 
President Kerala Travel Mart; and E.M. Najeeb, 
Senior Vice President of Indian Association of 
Tour Operators (IATO).

The launch event was facilitated by Sk. 
Keertna, President Young Skål Trivandrum, 
with the support and guidance of Sk. Raja 
Gopaal Iyer, President, Skål Trivandrum & CEO 
UDS group of Hotels. Several leading lights of 
the tourism and hospitality industry from 
Kerala as well as a large crowd of young 
professionals marked the occasion with their 
presence.
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K.S. Srinivas (centre) releases YS Trivandum's newsletter. 
On the left are Sk. Raja Gopaal Iyer and Sk. R. Keertna Iyer
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Oman Air Over New Airport
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O
man Air, the national carrier of the 
Sultanate of Oman, has updated its 
summer schedule reflecting frequency 

increases and flight resumptions. Among 
reinstated destinations are 8 destinations in India; 
Bangalore, Mumbai, Kozhikode, Kochi, Delhi, Goa, 
Hyderabad and Chennai based on the flight 
schedules below:

The airline introduced B787 Dreamliner flights 
between Muscat and Mumbai. Guests should 
always consult omanair.com for the latest flight 
schedule and timings, which are subject to 
change. 

Oman Air will maintain its comprehensive safety 
program throughout all elements of the travel 
journey to ensure that guests fly confidently. 
Masks are required when guests are on board 
the aircraft and in Oman's airports.

OMAN AIR RESUMES FLIGHTS 
TO 8 DESTINATIONS IN INDIA 
FOR SUMMER SCHEDULE

Oman Air, the national airline of 

the Sultanate of Oman, resumed 

all its flights to India while 

maintaining its comprehensive 

safety program throughout all 

elements of the travel journey to 

ensure that guests fly confidently.
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Destination Flights per week

7 FlightsBengaluru

Mumbai

Kozhikode

Kochi

Delhi

Goa

Hyderabad

Chennai

7 Flights

7 Flights

7 Flights

7 Flights

3 Flights

7 Flights

7 Flights



Oman Air will maintain its comprehensive 
safety program throughout all elements of the 
travel journey to ensure that guests fly 
confidently. Masks are required when guests 
are on board the aircraft and in Oman's 
airports.

As the world recovers gradually from the 
impacts of COVID-19, the airline goal now is to 
further enable Oman’s Vision 2040 ambitions 
by becoming the airline of choice for anyone 
travelling to Oman from abroad.

Oman Air (WY), the national airline of the 
Sultanate of Oman, began its operations in 
1993. Initially founded to serve key domestic 
routes, it has since undergone rapid growth 
and is  today recognized as  a  major 
international carrier connecting cities around 
the world to Oman’s spectacular natural 
beauty, captivating charm and genuine 
openness. A Five-Star COVID-19 Airline Safety 
Rating from Skytrax and two consecutive 
(2021 and 2022) Five-Star Major Airline 
Ratings from the Airline Passenger Experience 
Association (APEX) are among its many 
industry accolades.beauty, captivating charm 
and genuine openness. A Five-Star COVID-19 
Airline Safety Rating from Skytrax and two 

consecutive (2021 and 2022) Five-Star Major 
Airline Ratings from the Airline Passenger 
Experience Association (APEX) are among its 
many industry accolades.

The air l ine has played a vital  role in 
transforming Muscat into an important traffic 
hub in the Middle East, supporting adjacent 
commercial, industrial and tourism activities. 
With a fleet comprising ultra-modern, fuel-
efficient aircraft that feature luxuriously 
appointed interiors, Oman Air is renowned for 
its exceptional products and services, both in 
the air and on the ground, and for the signature 
Omani hospitality available to guests on every 
flight.

Ongoing investments in new technologies, 
innovative products and enhanced guest 
services have solidified its position as a 
premium, multi-award-winning airline of 
outstanding repute. Both Oman Air and Oman 
Air Holidays proudly display the Safe Travels 
stamp from the World Travel and Tourism 
Council (WTTC) for best practices relating to 
standardized global health and hygiene 
protocols.

“Oman stopover” packages giving Oman Air-

ticketed passengers the flexibility to discover 
some of the most desirable tourist spots in 
and around Muscat: the capital Muscat, 
Nizwa, Jabal Akhdar, and Mussanah. Also 
available is a fully bespoke 8-hour Muscat city 
day tour stopover.

Recently reopened for vaccinated travel, Oman 
is an alluring and desirable destination among 
discerning global travellers and offers an 
abundance of attractions. The ‘hidden gem’ of 
the region, the country offers a vibrant palette 
of nature, climate, leisure, culture and history, 
and Omanis are renowned the world over for 
their authentic hospitality and shared sense of 
openness and respect.

Oman d iscover y  s topovers  combine 
convenience, diversity and affordability for 
anyone who wants to experience more Oman 
on their next trip. Each package is designed to 
offer visitors a distinct taste of some of Oman 
leading tourist spots, whether on a quick 
overnight escape or an immersive week-long 
excursion and are priced for value with 
discounted rates and exciting add-ons.

Enabling the country’s flourishing tourism 
potential is something Oman Air Holidays 
does exceptionally well, and the launch of 
stopover packages adds to Oman’s growing 
inventory of custom stays and experiences. 
Oman Air Holidays’ five stopovers can be 
further customized to include local tours and 
excursions, type of transportation, and flexible 
length of stay.

Muscat Discovery Stopover

The captivating capital of Oman, Muscat is a 
favourite stopover with its characteristic low-

rise cityscape and meandering coastline. 
Hotel package includes free second night and 
discounted additional nights. A 25% discount 
on food and beverage applies throughout the 
stay.

Nizwa Discovery Stopover

Located just over a one-and-a-half-hour drive 
from Muscat, Nizwa is best known for Nizwa 
Fort and its adjoining marketplace. Hotel 
package includes free second night and 
discounted additional nights. A 25% discount 
on food and beverage applies throughout the 
stay.

Jabal Akhdar Discovery Stopover

Nestled in the Al Hajar Mountains, Jabal 
Akhdar offers visitors a welcome respite from 
the heat and serves up spectacular views of 
the surrounding landscape. Hotel package 
includes free second night and discounted 
additional nights. A 25% discount on food and 
beverage applies throughout the stay.

Mussanah Discovery Stopover

Only an hour’s drive from the capital, 
Mussanah is a coastal resort town popular 
with tourists and locals alike. Hotel package 
includes free second night and discounted 
additional nights. A 25% discount on food and 
beverage applies throughout the stay.

8-hour Muscat City Day Tour Stopover

Package includes saloon car transportation, 
lunch and lounge access at  Muscat 
International Airport, and are available at 
attractive rates.

Sunil Va, Regional Vice President – ISC & APAC, Oman Air
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The Rooftop Lounge at Ramada Plaza is one of 
the more coveted venues if you’re looking to 
host a grand function in Chennai. That’s 
exactly what the Skål International Chennai, 
under the leadership of its new President Sk. 
Gopinath Balasundaram managed to execute, 
and with great aplomb too.

On April 23, 2022 the Chennai Club hosted its 
dinner event at the Rooftop Lounge at the 
iconic hotel. Ramada Plaza’s General Manager 
and CEO, SRM Hotels Sk. Sandeep Bhatnagar, 
along with his team laid out a very special 

SKÅL CHENNAI
CAMARADERIE TIME

It's birthday celebration time

It was all action at Skål International Chennai as 

the Club organised a dinner cum birth celebration 

for its members at one of the city’s most iconic 

locations. A bunch of  new members were 

inducted in the ranks as well.

menu for the event. Almost all the members of 
Skål Chennai attended the function and 
engaged in fellowship. The Club also 
conducted a cake-cutting ceremony for all its 
members who celebrated their birthdays 
during the month of April. A live band only 
served to brighten the proceedings and render 
a festive atmosphere.

President Sk. Gopinath and the Board 
members of Skål Chennai took the opportunity 
to induct new members into the fold.

Skål Chennai members at the event

Skål Chennai spouses at the venue

Skål Chennai members stike a happy pose

Skål Chennai President and Secretary with the members

Member induction
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Skål Club of Coimbatore (730) organised a 
special motivational lecture in the interest of 
women students of Avinashilingam Institute 
for Home Science & Higher Education, who 
have resumed regular classes following the 
lifting of lockdown restrictions. The exclusive 
event, which was hosted in the college 

SKÅL COIMBATORE
Inspiring Young Women 

To Aim Higher
A motivational lecture by a respected educator 

was all it took to encourage the young women 

students of Avinashilingam Institute for Home 

Science & Higher Education to enrol as young 

Skålleagues with the Coimbatore Club

auditorium on April 4, 2022, generated a 
tremendous response, wherein 250 students 
attended the same.

Bengaluru-based Uma Srinivasan, an educator 
by profession (and blogger and photographer 
by passion), was the Chief Guest at the event.
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Chief Guest Uma Srinivasan lights the ceremonial lamp while 
Sk. Harini Iyer, Prof. P. Chitramani and Sk. Bindu V.T. Nair look on

Speaking on the occasion, she emphasised 
the importance of happiness, friendship, and 
good health. Her presentation, which 
comprised narratives from Winnie the Pooh, 
as well as her personal journey in the health 
lane (she is a cancer survivor), though simple, 
was very meaningful. She repeatedly stressed 
the value of self-care to be followed by all, 
especially women.

“Life is a journey to be experienced, not a 
problem to be solved,” Uma asserted. “These 
c h a l l e n g i n g  t i m e s  h a v e  t e s t e d  o u r 
perseverance. But we have survived and 
emerged stronger in the midst of uncertainty. 
There is a purpose to our lives, and when we 
show courage in the face of adversity, we 
change our lives and those of others too.

Needless to say, she enlightened the 
congregation with her powerful presentation 
and rocked the stage, leaving the students in a 
state of awe. Inspired by Uma’s story, 24 
students from the college joined Young Skål 
Coimbatore (YSC), curious as ever to learn 

more about Skål International and its 
activities.

Skål Coimbatore’s very own Sk. Bindu V.T. Nair 
(who is Head of the Department of Tourism 
Management at Avinashilingam University) 
hosted the show, along with Young Skål 
Secretary Sk. Harini Iyer. Also in attendance 
was the Dean of the Institute, Prof. P. 
Chitramani.

“I would like to thank Uma for accepting my 
invitation to visit Coimbatore and share her 
valuable thoughts with the future generation. 
Skål Coimbatore looks forward to many more 
such interactions for the welfare of its 
students,” Sk. Bindu said.

The programme, which was organised by Skål 
Coimbatore ,  in  associat ion  wi th  the 
Department of Tourism, was designed to 
make students feel connected with their 
environment, unite teams, and instil 
values for a better future.

Young Skål Secretary Sk. Harini Iyer felicitates 
Chief Guest Uma Srinivasan

Avinashilingam Institute Dean Prof. P. Chitramani
adresses the gathering

250 women students of Avinashilingam Institute of 
Home Science attended the programme

Sk. Bindu V.T. Nair honours Chief Guest Uma Srinivasan in the 
presence of Avinashilingam Institute Dean Prof. P. Chitramani
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A networking dinner meet was organised by 
Skål International Mysuru (736) at Jalmahal 
Resort and Spa on January 14, 2022. More 
than 50 travel agents and hoteliers were 
present at the event. Discussions were held 
regarding further developing the travel and 
tourism sector of Mysuru. All the travel agents 
and hoteliers gave their valuable input. All 
things considered, it was a great networking 
opportunity for everyone present.

Speaking on the occasion, Sk. B.S. Prashanth, 

SKÅL MYSURU
A Question Of Answers

What needs to be done to develop Mysuru’s travel 

and tourism sector and what role does Skål 

Mysuru need to play in this regard? That was the 

focal point on a networking dinner meet organised 

by the Club

the newly-instituted President of Skål Mysuru, 
said: “There is a need to mobilise the database 
of the travel and tourism fraternity of Mysuru 
under one head. In order to achieve that, we 
will have to build a mobile app that provides 
pin-to-pin data regarding Mysuru. The app 
should be a perfect guide to the visitors of 
Mysuru.”

“We need to make Mysuru a bit more weekend 
friendly. The nightlife in our city is nothing to 
speak about.  As travel agents, we need to 
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think of improving the existing tourist 
attractions as well as creating new attractions 
which can brighten up the evenings at Mysore. 
All these things can be done by Skål Mysuru. I 
hope everyone will join hands in this regard,” 
Prashanth further added.

ACP Poornachandra Tejaswi (Krishnaraja Sub-
Division) was among the attendees at the 
event. He spoke about the need to constantly 
improve the safety of the city and hence 
improve the experience of tourists who visit 
Mysore. “Mysuru is already a safe city. It’s the 
safest city, in fact. We just need to maintain 
this. As citizens of a well-known city, it is 
important for us to do our bit to keep the city 
safe,” he said.

Hotel Owners’ Association President C. 
Narayana Gowda who graced the event by 
lighting the inaugural lamp spoke in length 
about the role of the hospitality industry in the 
economy. He wholeheartedly praised the 
functions and works of Skål India at the global 
level and spoke at length about the key role the 
organisation is playing with respect to the 
promotion of global friendship within the 
tourism fraternity.

Other notable attendees included Mysore 
Airport Director R. Manjunath, and Rotarian & 
Hotelier A.R. Ravindra Bhat. Skålleagues Sk. 
C.A. Jayakumar, Sk. S.J. Ashok, Sk. Sabu 
Varghese, Sk. Samarth Vaidya and other 
members of Skål Mysuru Club were also 
present.

Lighting the lamp: (L-R) Sk. S.J. Ashok, Sk. C.A. Jayakumar, ACP Poornachandra Tejaswi, Skål Mysuru President 
Sk. B.S. Prashanth, Hotel Owners’ Association President C. Narayana Gowda, Sk. Sabu Varghese. Sk. Samarth Vaidya

Mysuru President Sk. B.S. Prashanth 
raises the Skål toast

Networking in progress

(L-R) Sk. Sabu Varghese, Sk. S.J. Ashok, Sk. C.A. Jayakumar, C. Narayana Gowda, 
ACP Poornachandra Tejaswi, Sk. B.S. Prashanth, Sk. Samarth Vaidya

Over 50 travel agents and hoteliers attended the event
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The Board of Officers of Skål International 
Pune (452) met at Tree Tops Villa, Matachutar 
Village, Mahabaleshwar to brainstorm and 
ideate the future course of action for the Club 
in the post-pandemic scenario.

Maharashtra, and more specifically Pune, was 
one of the epicenters of the pandemic for the 

SKÅL PUNE
Bonhomie in 

Mahabaleshwar
Skål Pune organised an offsite meet in majestic 

Mahabaleshwar to kickstart its activities in the 

post-pandemic phase and attempt recovery at a 

fast pace

past two years and as a consequence, the 
tourism & hospitality business has been 
extremely adversely affected.

With the darkest hour of the corona behind us 
now and the sprouting of green shoots in the 
travel tourism & hospitality realm, it was 
imperative that a responsible association like 
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Skål Pune took the lead in ushering in recovery 
at a fast pace.

President Sk. Avijit Chaturvedi led the 
discussions and brainstorming sessions to 
chalk out a concrete recovery plan. This 
included: (a) Social activities to bolster the 
tourism potential of the city and showcase its 
heritage and culture on a much wider platform; 
(b )  CSR act i v i t i es  to  suppor t  those 
unfortunately affected by the pandemic and 
resultant economic slowdown; (c) To find 
avenues of cooperation between the members 
from the hospitality and travel & tourism 
sector to lead the economic recovery; and (d) 
Improve the coordination, communication, 
and cooperation between the Board of 
officers, and align their perspective and efforts 
with the mission and vision of Skål India’s 
National Board.

The serene solitude of Mahabaleswar's 
wooded valleys, far away from the madding 
crowd, without any disturbance from the 
ringing mobiles created a perfect setting for 
the members to bond, strengthen bonhomie 
and be able to make the best use of their 
creative juices.

The initiative by Sk. Sidharth Kapse in 
identifying the venue and making all the 
arrangements for an overnight stay, Sk. 
Shekhar, Sk. Sandeep, Sk. Amit & Sk. Upendra 
for organising logistics, Sk. Shaberam, Sk. 
Shaishav, IPP Sk. Krishna, and last but not 
least President Sk. Avijit for providing insights 
and leading the discussions on all the above 
issues made the offsite a grand success. The 
Board has decided to meet again for a review 
in a month's time.

Skål Pune's Board of Officers pose for a keepsake

Adventure is in the blood of the members of Skål Pune

A smile travels many a mile 'Pooling ideas' for progress!
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Under the able leadership of President Sk. Raja 
Gopaal Iyer, Skål Trivandrum has a fully-
packed quarter-year of activities between 
January and March 2022 post lockdown.

On January 29, the core team of Skål 
Trivandrum visited the Sneha Sadanam Old 
Age Home located at Shivaji Nagar Road, in 
Uliyazhathura Village’s Njandoorkonam ward, 
and hosted a sumptuous lunch for its inmates.

On March 18, International Women's Day was 
celebrated with great gusto. An ‘International 
Waitresses Race’ was conducted from Vellar 
Junction to Samudra Beach Kovalam, wherein 
the  winners  were  awarded t rophies , 
certificates, and cash prizes.

Finally, on March 26, the ‘Beach Cleaning 

SKÅL TRIVANDRUM
A Flurry Of Activity

Skål Trivandrum is back in action in the post-Covid 

scenario. From visits to old age homes to 

celebrating International Women’s Day to cleaning 

up the beaches of this beautiful coastal city, it’s all 

happening here!

Campaign’, an initiative by Young Skål 
Trivandrum was conducted. The day started 
off at the shores of Samudra Beach and The 
Cresent Beach. This location is a prominent 
tourist destination for both local and outbound 
tourists. Due to the popularity of the 
destination, it is significantly prone to littering 
and dumping of both bio-degradable and non-
bio-degradable wastes.

The Skål Trivandrum team had taken all the 
necessary precautions and safety measures. 
They diligently collected and segregated the 
waste, which was later sent for proper 
disposal. This campaign was led by Young 
Skål Trivandrum President Sk. R. Keertna Iyer 
and guided by Skål Trivandrum President Mr. 
Raja Gopal Iyer.
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Skål Trivandrum President Sk. Raja Gopaal Iyer flags off the International Waitresses Race

Members of Skål Trivandrum hosts lunch at 
Sneha Sadanam Old Age Home Inmates of Sneha Sadanam Old Age Home

International Waitresses Race in action

The Beach Cleaning team in action

The people who made the Beach Cleaning 
Campaign a success

Sk. R. Keertna Iyer and team strike a pretty 
pose at the Beach Cleaning Campaign
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SKÅL KOLKATA & IAM 
CELEBRATE 

INTERNATIONAL 
WOMEN’S DAY

Women are at the forefront of the hospitality industry in 

India. Skål International Kolkata organised an event in 

tandem with its partner organisation – Institute of 

Advanced Management, Kolkata, to honour and 

celebrate women on March 8, 2022, International 

Women’s Day.
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The Principals of IAM Kolkata
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A student at work

IAM students come together 
for a photo-op

 Skål Kolkata celebrates Women's Day

Women's Day food prepared by the students of IAM

The girl students of IAM strike a happy pose on Women's Day

Women's Day food prepared by 
the students of IAM
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SKÅL BANGALORE 
HAS A BALL!

Skål Bangalore organised a Ball on April 30, 2022 at the Novotel 

Hotel. It was a black tie event that involved plenty of bonhomie 

and festivity. Nearly all the members of the Club were in 

attendance, including Skål Bangalore President Sk. Anurag 

Gupta. Skål India President Sk. Carl Vaz, Young Skål India 

Director Sk. Shalini Charles Khanna, Skål India Sponsorship 

Head Sudipta Deb, and Skål Mysuru President B.S. Prashanth 

were the other main attendees.
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Felicitating guests. (L-R): Sk Anurag Gupta - Skål Bangalore President, National President Sk. Carl Vaz, 
VP2 Bangalore Sk. Manimegalai, VP1 Sk. Ayappa Somaiah, Sk. Prashanth – President-Mysuru, Sk. Mildred Noronha 

Smith MDO, Sk. Rohit Hangal - Secretary Skål Bangalore, Sk. Joseph Jose - Treasurer SKAL Bangalore

SKAL Bangalore created a much needed buzz 
with an evening of fun, gaiety and cheer with 
it's SKAL Ball on the 30th April 2002 at the 
Novotel, Outer Ring Road.

The Black-Tie event was well attended with the 

SKAL India President, Carl Vaz being the Chief 
Guest. The event was a wonderful mix of 
entertainment, some great drinks, lucky draws 
and much needed networking, enabling 
members to return to live camaraderie after a 
gap of a couple of years.

Citation for CSR activity. (L-R) Sk. Joseph, Sk. Ayappa Somaiah, Sk. Manimegalai, Sk. Shalini Charles - 
Director Young Skål India & Asia, National President Sk. Carl Vaz, Sk. Anurag Gupta, Sk. Jugnu Uberoi 

receiving the citation, Sk. Mildred Norohna Smith, Sk. Sudipta Deb Events , Sk. Jaykumar YSD
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D
aisaku Ikeda,  the famous Japanese 
philosopher, educator, and author once said: 
“No matter how dire a situation may be, as 

long as people remain resolute, a turnaround, revival, 
and progress can be possible. The economy is 
ultimately driven by people.”

Following a stop-start-stop struggle for nearly two-
and-a-half  years  due to  Covid-19- induced 
restrictions, the travel and hospitality sector is finally 
showing signs of a timely revival. If data issued by 
travel service providers is anything to go by, there has 
been a strong surge in flight and hotel bookings in 
recent weeks, with the peak summer holiday season 
heading towards pre-pandemic levels. That should 
bring a smile to the face of every travel operator 
reading this.

According to a press release issued by ICRA, the 
credit rating agency, domestic passenger traffic went 
up by 83% on a year-on-year basis and rose to 10.5 
million in April 2022, which is just 5% lower as 
compared to 11.0 million in April 2019 (pre-pandemic 
level). The airlines’ capacity deployment for April 
2022 was 36% higher than April 2021 (81,777 
departures in April 2022 against 59,967 departures in 
April 2021).
With the resumption of scheduled international 
operations since March 27, 2022, and reversion to 
bilaterally-agreed capacity entitlements, the 
international passenger traffic for Indian carriers in 
April 2022 surged to 1.85 million, which also 
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BACK IN 
THE BLACK!

marginally surpassed the international passenger 
traffic of 1.83 million witnessed in April 2019.

Though recovery in passenger traffic is expected to 
be relatively fast-paced in 2023, given the near 
normalcy situation seen in domestic airline 
operations, an overhang of any further Covid-19 
waves loom large on the sector. High aviation turbine 
fuel (ATF) prices aggravated by geo-political issues 
mainly linked to the Russia-Ukraine conflict continue 
to evolve as a major threat to the recovery process. 
Any escalation of the war will pose a headache for the 
industry and will continue to weigh on the profitability 
of Indian carriers.

With the world recovering from the pandemic, the 
hospitality sector is on the road to wellness. A 
majority of holiday destinations and hotels are 
beginning to witness a surge in bookings, and 
recovery of up to 70-80% of pre-pandemic levels is 
expected. There is a huge optimism amongst 
industry players and the upcoming vacation season 
looks promising. Footfalls are gradually showing 
indications of returning to pre-pandemic levels, and 
the rates too have restored to what they were two 
years ago. The rise in bookings is mainly being seen 
for leisure stays, MICE events, and weddings, 
however.

The current issue of KOTIN you hold in your hands is 
full of articles radiating positivity. There’s news and 
stories from various Skål Clubs from across the 
country as the reboot and revival process occurs. 
After a two-year lull, major Skål events have been 
lined up, including two World Congresses – the first in 
Rijeka & Opatija, Croatia, to be held later this year, and 
then in Quebec City, Canada, in 2023. There’s an 
insightful interview with Venkatesan, Regional 
Director (West & Central Region), Ministry of Tourism, 
which as a travel trade professional you must read at 
your leisure. And plenty more content that you’ve 
come to like and enjoy. 

Clearly, all the signs indicate that the good times are 
back. And you the people are the reason for this 
welcome turnaround.

Ivor Vaz
Author, Historian, Journalist
Editor – KOTIN
Skål International India






